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You may give away this report.
It may not be sold or modified on any manner.

Disclaimer
Reasonable care has been taken to ensure that the information presented in this book is accurate.
However, the reader should understand that the information provided does not constitute legal,
medical or professional advice of any kind. No Liability: this product is supplied “as is” and without
warranties. All warranties, express or implied, are hereby disclaimed. Use of this product constitutes
acceptance of the“No Liability” policy. If you do not agree with this policy, you are not permitted to use
or distribute this product. Neither the author, the publisher nor the distributor of this material shall be
liable for any losses or damages whatsoever (including, without limitation, consequential loss or
damage) directly or indirectly arising from the use of this product. Use at your own risk.
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Facebook Ads Tutorial

There are many different types of Facebook ads you can create, but the two main
categories are Pay Per Click and Sponsored.

Sponsored & See All
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g Like - 2,952 people like
Sister on a Budget - It's a Woman's World,

g Like This Page

However, there are many variations of PPC Facebook ad, and it's important to choose the
type that is right for your business and your goals. So before we look at different types of
models, let’s clarify what Facebook ads can be used for.

Step One: Clarify Your Advertising Goal
Every Facebook ad should target a goal. Common goals are:

* Increasing awareness of your brand

* Making conversions to sales

* Generating leads (subscribers)

» Increasing your fan base and celebrity status
That covers what you want your Facebook ad fo do.
But what about exactly how to do it?

Facebook allows you a number of strategies, including:

*  Number of “Likes”

¢ Number of impressions

* Actual Conversions

¢ Return on Investment
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In addition, decide whether or not you need to make money back on the ad straight away...
or if you can afford to invest in brand and reputation building.

So which goal and which method will work best for you? Here’s how to find out...
Step Two. Educate Yourself
Knowing your Facebook advertising options is essential to success.

Premium products are displayed in the feed to the right-hand side of home pages. These are
most often used to:

» Encourage event sign ups

* Promote contests

» Inform people about sales and special promotions
» Send people to your videos

« Send people to a website landing page

» Introduce a new product or feature

For example, here’s an ad with right-hand side placement whose sole objective is to (a) let
people know about their promotional video (b) drive people to watch it. (The video itself is the
vehicle that does the selling.)
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» Guinevere Vermiceli Quilt
I. Sets - Sawe Big

ies MNextag
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Green Coffee Bean Winner
my -health-pulse. com
You've heard the hype

around the new Green
Coffee Beans. Do they
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Such a simple ad — but there are five hidden aces built into it and played correctly.
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Experts Empire 2013

expertsacademy.com

(e

Can you tell what these are? Before you read the answers, below, see if you can analyze the
ad for yourself.

FREE VIDEQ: Learn the
10 steps to building your
multi-million dollar expert
empire online!

Okay. So these are the strong elements of this particular ad:

1. Their website name and URL features prominently and noticeably, adding credibility to
the ad

2. The little video “Play” arrow actually acts as a call to action, prompting people to click
3. It promises a short, specific, easy engagement if the viewer takes the action, broken
down into manageable segments (“10 steps”)

4. By including the brand new current year, it promises up-to-date, leading edge
information

Experts Empire 2013

EXpErtsacademy. com

5. It features a real person facing the camera, ready to connect and engage

Where does the ad fail, causing a segment of its viewers to hesitate on clicking, or pass
altogether?

That’s more subjective. For example, some people could be put off by the white-shirt. It might
trigger associations with old-style would-be “guru” ads. Others might find the white shirt
reassuringly conservative: It really all depends on the viewer’s associations and history. (And,
yes, the shirt actually seems to be lilac, but it “reads” as white.)

The simplicity and directness of this ad is ultimately much in its favor. As for its type, it's a
Premium ad, with right-hand placement.

Here are your Placement options...
e Premium ad (RH placement)
* Sponsored page-post (your feed)
e Premium sponsored post (RH placement)

« Marketplace ads
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* Marketplace sponsored stories
Your ad targeting choice is a toss-up between...

» Cost Per Click

» Cost Per Mille (impression)
With CPC, you only pay when people actually click through on your ad.
With CPM, you pay every time the ad is served up on peoples’ pages.

CPM is a great way to go if you're trying to convince people that your new Teddy Bear Cola
rivals Coke or Pepsi. See your ad enough times, and people get to “know” your brand and
accept it, if you position your product expertly. However, it's easy to run up huge bills with CPM,
so be very sure to think through your goals and set the right limits and targeting criteria.

The last thing you want to do is repeatedly annoy the wrong demographic — one that would
never buy or click on your ad under any circumstances — and that can all too easily happen on
Facebook.

Case in point: The infamous “Faithful Single Women Wanted” ad, endlessly pushed to
Facebook account holders whose marital status firmly says “Married”. Without insider
knowledge, who can say whether or not Facebook is being unscrupulous, distributing the ad
indiscriminately? Far more likely is that the advertiser forgot to specifically exclude those whose
marital status is “in a relationship” or married — though married friends have reported that
Facebook has not respected repeated requests from them to remove the ads from their feed.
“That darned ad keeps reappearing and reappearing,” says Teresa P., who is “very exclusively
married”.

Educate yourself about all your advertising options before:
» Setting your goals
* Choosing your ad type

Step 3. Creating Your First Ad

We’ve discussed premium and sponsored ads, and taken a look at how Facebook advertising
operates. But there’s an even easier way to advertise on Facebook. It's also possible to create
ads very quickly — right from your Facebook Page!

1. Go to your Facebook Page Admin Panel, and select the “Build an Audience” button.
Then when you get the drop-down menu, select “Create an Ad”.

Admin Panel Edit Page + m Help ~ | | Show

Irvvite Email Contacts...,

Link Your Page to Your Twitter Account m
0L AN MO Tl T this featre

expart your Facebook Page updates to Twatter. Cick here to enable t
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2. You will be asked to switch back to your personal account.

© You are using Facebook as

To access this page, you'll need to switch from using Facebook as your page to using Facebook as

yourself,
Continue as | cancel |
“ L -
3. Next, you will be asked to fill in:
* What you want to advertise
e Your ad photo
* How you want it displayed
Advertise on Facebook
What do you want bo adwertise? Learn More About Adwericing
Choose a Facebook destination %
or enler a URL:
What would you ke to do? Learn More About Ohisctrees
oy wl 2
Get More Page Liles Promote Page Posts See Advanced Options
Build a/begger asdher Gt peope 1o Sek and engage with pour mportant Confouns advanced st M phcng Spsrd,
SR such aa badding for choes (0PC).
-
Four Ad Rmowe Raght Hamd Column Preview

Thoose an existing Page post (7
& Create anews ad about Ly Htim | favarn.
- Com
s woa |
Yious e s

Higg: | fowveni,

Landing Views "7

Image: |7

[Uploed 1mege | . .
Choose From Image Library

a. Choose a Facebook destination or enter an URL

b. Specify your simplified goal
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i. Get more Page Likes
ii. Promote Page posts
iii. Place a CPC ad

c. Next, choose a post to advertising from your existing ones or create a new one in
the fields supplied.

You'll need:
* Aheadline
e Text (with or without an anchor link)
« Specify whether your want your landing view to be Timeline or Photos
* Animage to upload
Once you’ve entered these, you'll see a preview in the right-hand column

4. You can also choose to add — at no extra cost — stories about your Page to be shared
with your friends

Stories about your Page Remave sample News Feed Story

¥ Peogie Mang your Page Jos Smil

Show storics abouk:

[¥] Peogle ing any of

7| Peogle commening on any

Ehaw Advanced Options -

5. Next, specify your demographic. Notice that the less specific you are, the more people
will be shown as your potential audience.

Choose Your Audience Leam More Abaut Tange tng
Locatios: 171 | Linfted Musdiance

g State fProvnce 167,431,700 pecpe
= cay = who e in the Lnted States

Commextions: 1% wh Anysne

Friends of
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This is virtually worthless — not being specific enough results in ads such as the
infamous “Seeking Faithful Women” ad we touched on earlier.

The more you narrow down your target, the more effective your ad will be.

And if you don’t see the option you need to specify, click on “Advanced Options”. That is
what the advertiser obviously didn’t do — the advertiser should have specified the ad
ONLY be targeted to single people. Instead, it looks as if “Advanced Options” was never
opened up and all types of relationship statuses were left as the default!

[¥] Engaged
[#] et specified

Languages: [?] | Enter 3 language

Education: (7] @ Anyone
i) InHigh School
# InCollege
(7 College Grad

Workplaces: [?] | Enter the name of a workplace

Hide Advanced Targeting Options «

6. Finally, set your budget. The default is set to $20 per day, with “run my ad continuously”
— that would be $620 in one month; just slightly less than the cost of a modest local

newspaper ad.

Campaign, Pricing amd Schedule Lesaemy More Aboud Pricing

Accoumt Currencys 50 [

Account Coumtrys  |iited Sastes [=]
Account Tie ZO0E!  gmenes { os_angeles [«
Campaign and Budget
Mew Campaign Manse: |7 New Campagr
Campaign Budget: [*1 3900 LSD  Per day [=]

Campaign Schedule: 7] 7] Aun my campaign corfinuoushy starting todsy

Oyptimization: & Your bd will be optimized to petinorease engagement on your Page:
7 Opeswre for cheks
) Opusize for mpressions
Pricing: You vl ba Srungad ey iTe BOMEONE ShE yOUT 3d o7 =
sponsored story (CPM).

Wik Lo Tt yous Campagn Budget b achisvs mors delivarny.

Review Ad = =] Quessors shout cestng your ads?
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If that’s too rich for your blood or you actually want to increase it, you can always change
this default. Press the drop-down arrow beside the “Per day” field to change it to a
“Lifetime” budget — meaning the lifetime of the ad, which you are now about to specify.

Campaign Budget: [?] | 450,00 UsD | Lifetime Budget % L

Campaign Schedule: [?] [ | Run my campaign continuously starting today

\ Start | y732013 M| [2:14 pm
\ {Amaricallos_Angeles)
End:

2/23/2013  [T]|2:14 pm
{America/los_Angeles)

Uncheck the box beside “Campaign Schedule” to set a specific start and end date for
your campaign.

7. Review your ad.

Review Ad | =] Questions aboyt creating your ads?

By dicking "Place Order®, you agree b:n@e Facebook Statement of Rights and R4
comply with the Terms and Conditions and the Advertising Guidelines may result
account, Understand that if you are a resident of or have your prindipal place of
contracting solely with Facebook Ireland, Ltd

If you are uncertain about any aspect, you can quickly contact the ad department via
web form by clicking the “Questions about creating your ads?” anchor text.

facehuok Search for people, places and things

Help with Creating Your Ad

Flease select the type of lssue you ane experienong

Select

Select One [l

Resgurces for Getting Started
Campaigr Cost, Budgebng and Badoing |
Targeting Options
Ad Review Process —
Biling, Payments and Coupons
Pausing or Deleting an Ad
Reparting On My Ads
About  Create anAd  CreateaPage  De Troubleshooting Tips
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Finally, any one of these sections offers Advanced Options or more information, so be
sure to take your time and explore each section before committing yourself.

Cheose Your Asdivmor Learn Mare M.ITHM"‘
- ——"- |
Locstion: 7 | Canada Aupdiemce
" Counny
| StateProvice ?102“"“’"‘

You can also visit the Facebook Ads help section directly, and read up on any question.

» what do you need help with?

&) Help Center = Ads B Sponsored Stories © Get Started Erghah [

Conilng i Ad B Sparseiiad Story Campaign Cost & Budgeting
e Overall Cost

o i Lacati * D0 [ s o pafy [0 NN 205 OF SPONSONES SIones o Farebonk?

W b Hom meichclous § ot 10 hmtion on Feeoc et

Bidding

* What s the diferenos betwesn paying for mpressions [0PM) and peying for doks (CRC)T

choose & goal such a5 app nstals or Fage lkes, oo [ pey sach tme someone takes one of

(CFC) bad?

mpressions (CFH) infience where sy ad shows on Faosbook or

* How do | update the amount [m bidding § Tm paying for dicks (CPC?
* How s Ty budget alocated when I'm paying for mpressions (CPH)?

* What I  want ko pay for dicks [OPC) instead of impressors [CPMI?

* I bhare a maimum amount [m lowed bo pey for a8 cck?

* Why do [ generaly pay less for a chok than what 1 bd?

s b v & astimabe hosy much 1 should pay for & dick or mpresson without actualy
creating an ad?

* ‘Whatt is the Suggeshed Bd Range and how does Facebook caculsbe 17

Once you've reviewed your ad, place your order — and let Facebook magic (in
conjunction with your knowledgeable optimization) do its work.

Tracking Your Ad — Be sure to track your ad; both through your ad data metrics and
through Facebook Insights.

Best of luck with your first Facebook Ad Campaign!
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