5 Toughest Tasks for Any Internet Marketer

Internet marketing helps you express your creativity. You come up with new ideas for a
marketing campaign, test the ideas, and then measure the results. You have an opportunity to

embrace emerging technologies, learn new systems, and even experiment with innovative

apps.

When you want to attract new potential leads, you have to embrace the thrill of hunting. You
should discover the best and trending mix of elements if you have to maximize conversion

rates.

However, there is gain and pain in online marketing. Practically, every online marketer

encounters some gainful moments that come naturally and others that are simply painful.
Here are the time-consuming, complex tasks that marketers find a hard time accomplishing.
J Doing Market Research

There is no successful internet marketing campaign that can be launched without doing proper
market research. However, | feel that the term market research is a bit misleading. This is
because there are numerous aspects that have to be considered when researching about any

target audience.

You need to define your target audience, determine what they like, what their purchasing
behavior is like, and their needs. The problem is that there is no single way of knowing all these

things.

This means you have to take a lot of time researching, and still, you will not exhaust everything.

This makes it difficult to find the right balance, and this makes the process dull.
J Selecting Topics

Content marketing campaign is one of the fundamental pillars of branding. For this campaign to
be successful, you need to have a consistent flow of relevant, new topics. Besides, all your

topics in the campaign need to be valuable and original.



Coming up with new, innovative topics that will benefit your reader is not as easy as it seems.
You must also take into consideration the keywords to target as this is necessary for your SEO
campaign. This makes topic selection a daunting process, especially if you are to do it on a
consistent basis. This process is not only challenging for newbie marketers but also to skilled

marketers as well.
o Imaginative Content Generation

If you thought that after coming up with creative topics that have never be heard of in your
content marketing campaign is all the work, then you are wrong. The process of coming up with
imaginative ideas for content that is original is another uphill task. This becomes more

challenging if your marketing team is small.

Even coming up with a simple, humorous line for your introduction can be a daunting task,
especially if your ideas are not flowing. You cannot force creativity. In fact, when it comes to

creativity, you have to be lucky.
o Testing

Not all forms of testing are difficult. For instance, AB testing is a simple variable as it only
involves a couple of metrics that help you know how to clearly and quickly know if the testing

was successful.

UX testing, on the other hand, is more complex. You have to consider more idiosyncratic and
gualitative data, such as the time consumers spent on different pages. No matter how difficult

the process is, UX testing is a requirement.
. Remaining current

Sometimes, you need to reposition a brand. Maybe because your old strategy is no longer
working. In this case, you have to come up with another business, and starting from scratch is
always difficult. However, no matter how difficult this is, you need to look at it as a way of

opening new opportunities.



